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			Preface

			My vision while writing this book was to make the basics of business and business management easier for the readers. I have covered all the important points and facts about international business as well as about the entire classification, activities and history of the business. The book has been written down in a very simple language so that everyone who reads the book can understand the subject without facing any difficulties. With the globalization of trade, economic liberalization and recent changes in the business world, it is very necessary to have a proper idea about the business and how to grow the business at the international level. This book will be useful for all the business and management courses offered in various colleges and universities. The textbook presents business principles and emerging trends in fields, including management, leadership, production, marketing, and finance. Through this content, students will acquire the knowledge, skills, and competencies to prepare for the competitive workplace. Exercise after each chapter will help you to understand the chapter even better and will act as a quick revision for you.

			So go ahead and read the book thoroughly and acquire every knowledge about business and management, and maybe you will be able to open up your very own business entity and be an entrepreneur one day.
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			Chapter 1. Introduction to Business 

			In layman’s term, when we hear the word business, the first thing that comes in our mind is buying products by exchanging money. But business is an activity of making money or making one’s living by producing products and commodities or selling and buying of products. Exchanging of goods and services. Simply put, it is “any activity or enterprise entered into for profit. It does not mean it is a company, a corporation, a partnership, or have any such formal organization, but it can range from a street peddler to General Motors. 

			Having a business name does not separate the business entity from the owner, which means that the owner of the business is responsible and liable for debts incurred by the business. If the business acquires debts, the creditors can go after the owner's possessions. A business structure does not allow for corporate tax rates. The proprietor is personally taxed on all income from the business.

			The term is also often used colloquially (but not by lawyers or by public officials) to refer to a company.

			1.1	What is a Company?

			A Company is considered to be a legal entity, and a group or association makes it of people. It can be made both by legal or natural or a mixture of both for carrying on an industrial enterprise or commercial. 

			They share a common goal, vision or purpose and try to give attention to their various talents and bring out the best for their association through their available resources and skills. A company is a separate legal entity and provides for limited liability, as well as corporate tax rates. A company structure is more complicated and expensive to set up but offers more protection and benefits for the owner.

			Business plays a major role in our society. It is a creative and competitive activity that continuously contributes to the shaping of our society. By satisfying the needs and wants people cannot satisfy themselves, businesses improve the quality of life for people and create a higher standard of living.

			1.1.1	Types of Company

			•	Royal chartered companies

				The Royal Charter creates them. They are granted power or a right by the monarch or by special order of a king or a queen. Examples of Royal Chartered Companies are East India Company, BBC, Bank Of England, etc.

			•	Statutory companies

				Statutory Companies are companies incorporated using a special act passed by the central or state legislature. They are responsible for carrying out a special business which is of national importance. Some examples of statutory companies are The Reserve Bank of India (formed under RBI act, 1934), Life Insurance Corporation of India (formed under LIC Act, 1956).

			•	Registered or incorporate companies

				The companies which are incorporated under the companies act, which is passed by the government. The existence of these companies only happens when they register themselves under the act, and the Registrar of Companies passes a certificate of incorporation. One of the examples is Google India Pvt Ltd.
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