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	To all the aspiring writers and authors,

	trying to find your path.

	May you avoid all the potholes I found!

	 

	And to Crystal Byer,

	a dear friend and fellow cat lover,

	who poured so much effort

	into making this book a reality.
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Introduction

	 

	The publishing industry is changing, and fast! Options for writers continue to expand every day. In the avalanche of new information, it’s difficult to see a path through the publishing forest.

	 

	You’re in luck! Spunky is here to help

	 

	Within these pages, you will discover the basics of publishing and promoting a book. Your goals and resources will determine your personal path. Do you want to secure a publisher? Do you want to self-publish? Are you active online or able to travel? What is your time commitment? You’ll need to answer these questions before you begin the journey.

	 

	So, take a moment to decide. What do you want to accomplish? What are your goals? What are you willing to do to see your dreams come true?

	 

	Now, let us begin!

	 

	
 

	The Writing Phase

	 

	 

	
Some Industry Facts

	 

	The publishing industry is very competitive; close to a million books are released yearly. Factor in eBooks, and that total swells. Publishers Weekly once estimated that the average book only sells 500 copies. That’s not a lot of books.

	 

	For other publishing statistics:

	 

	BISG – http://www.bisg.org/ 

	Publishers Weekly – http://www.publishersweekly.com/ 

	 

	Publishing statistics reveal a harsh truth: Selling books is a difficult business. Many authors never sell over 100 copies. As more titles enter the marketplace, those numbers decrease and competition increases.

	 

	The ease of self-publishing and the digitation of older titles have contributed to the increase of releases per year. While this is great news for readers, it means even more competition for authors and publishers who have to worker harder and smarter to gain the public’s attention.

	 

	The computer age is changing the way we read, too. EBooks have been around for years, but portable e-readers created a major shift in the balance. Compact and portable, e-readers allow us to carry hundreds of books with ease. We have instant access to the bookstore 24/7. Even better—people who own e-readers find they read more books.

	 

	Regardless of the changes, the industry is still challenging. Old systems are failing, options open and close. Writers need to prepare for a market as full of upheaval and uncertainty as it is opportunity.

	 

	 

	“This journey is tough. Believe in yourself and learn all you can. Keep writing and keep believing and one day everything will pay off.”

	- Donna Shields, author

	https://donnamshields.wordpress.com/

	 

	 

	
Ghostwriting and Co-Authors

	 

	Writing begins with a dream and a desire. We envision smooth sailing and great rewards. However, before we set sail, we need a plan. Will we be able to accomplish our goals alone?

	 

	Not everyone is a master storyteller. Some can envision the tale but lack the proper words to convey the message. If you struggle with writing, don’t give up hope. You can always employ the services of a ghostwriter.

	 

	Ghostwriters take an idea and write the story. They work with the creator of the storyline, capturing the person’s intentions and visions, and write the actual book. The ghostwriter’s name never appears on the work; the originator of the idea receives the credit. Ghostwriters are often mid-list authors and the good ones guarantee to produce a marketable manuscript. It’s not cheap, but it is a possible option for storytellers who lack the proper writing skills.

	 

	Another option is co-authoring a book. Two or more writers contribute to a book’s creation, pooling their resources. Unlike ghostwriting, all the writers receive author credit. A written contract between all parties is a must in this situation. Address contributions and compensation before embarking on this journey.

	 

	Working with another author has distinct advantages. Usually one has more experience and can enhance the project with his or her expertise. With several authors, marketing efforts are multiplied because there’s more than one person promoting. In addition, established authors already have a fan base. You will reach a far greater audience than with a solo project, especially if it is your first.

	 

	Working with another author also spurs creativity. You are able to bounce ideas off each other and the story never grows stale. It requires teamwork and compromise, but you’ll grow and stretch as a writer.

	 

	Quotes and excerpts can also be added to a book’s content for credibility, enhancement, and variety. Be sure to get express written consent and use footnotes when necessary. Just giving credit is often not enough. You need written permission. 

	 

	 

	“It’s helpful to set completely attainable writing goals for ourselves. Even a goal of a double-spaced page a day means a completed first draft in less than a year.”

	- Elizabeth S. Craig, Author of the Memphis Barbeque, Southern Quilting, and Myrtle Clover mysteries

	http://elizabethspanncraig.com/blog/

	 

	 

	
Finding Your Genre

	 

	Writing is a passion. Some write because they have a story to tell. Some write with the goal of providing information. Regardless of the reason, there is one question every writer who seeks publication must answer: Will others want to read it?

	 

	No one has ever written a book that the whole world will read. Even at 3.9 billion copies sold, the Bible is still not a book everyone wants to read. You must think in terms of your target audience and the niche your book will fill.

	 

	This may take a little detective work!

	 

	Every book fits into a genre. You may want to be a trendsetter, but your book must fit into an established or emerging genre. It can be a blend of several, but one must stand out from the others. It can be horror with romantic overtones or a thriller with science fiction elements. However, a fantasy-romance-western with historical facts will be difficult to pitch to publishers and agents.

	 

	The Book Industry Systems Advisory Committee has established fifty-three major genres. (Visit their website at http://bisg.org/page/BISACEdition.) Check the listings to discover which category and sub-category best describes your book. With hundreds of possibilities, this will give you an idea how many categories exist. These genre descriptions also determine where your book is placed within bookstores and libraries.

	 

	Now for the fun part: Research today’s market. Go online and into bookstores. Read online articles concerning the industry. What are the current trends? Which genres are growing and which are declining in popularity? Who is your competition, both authors and publishers? Are there many books on the shelf similar to yours? This shouldn’t determine your genre but rather guide your writing.

	 

	You need to discover your particular niche. Some genres are well represented already. Will you stand out or be lost in the masses? Is your niche so small there’s no competition? That may not be a good thing! No books could mean no demand or an audience so small your book won’t sell. Unless your idea is revolutionary, the book might be difficult to pitch and market.

	 

	Other considerations are your knowledge and reputation. Do you have the credentials and expertise to compete with other authors in your genre? Are you established enough in your field of study? Are you “famous” enough? These are all aspects to consider.

	 

	You should still write what you enjoy. Don’t force yourself into a particular genre or trend. Your main objective is to write the best story possible. With the help of this book, that is exactly what you’ll be able to do.

	 

	 

	“If your heart and mind and soul are urging you to write, then the wisest thing to do is listen. The rest is just a things to do list.”

	- Karen Walker, author of Following the Whispers

	http://www.karenfollowingthewhispers.blogspot.com/ 

	 

	
Target Audience, Benefits, and Filling a Need

	 

	Now for the tough questions! Ask yourself:

	 

	
		Who is my target audience?

		What are my book’s benefits?

		Does my book fill a need?



	 

	Let’s consider audience first. Create a reader profile sheet. This can guide you when writing the book, but the greatest benefit comes when you’re ready to begin marketing. Write down the following aspects as they relate to your target audience:

	 

	
		Age

		Gender

		Income bracket

		Location

		What are their hobbies and interests?

		Where do they shop?

		Where do they frequent?

		What magazines, websites, and news sites do they read?

		What are their needs?

		Where do they hang out online?



	 

	Fill in as much information as possible. Refer back often to your reader profile and continue to add details. The more you know about your audience, the better you can tailor your book to appeal to them. (Still write the story you want to write but be aware of what your audience likes.) It will be that much easier to reach them when you’re ready to promote.

	 

	Now, what are your book’s benefits? How will it enrich your readers’ lives?

	 

	Are they reading for entertainment? Will your book amuse them? Will you help them to escape their everyday lives? Will they enjoy the experience?

	 

	Are they reading for enrichment? Will your book deliver meaningful and deep views? Will readers be moved by the experience?

	 

	Are they reading for information? Will your book expand their knowledge and understanding?

	 

	Are they reading to better their lives? Will your book help them save time or money? Will it provide healthier options? Can your book solve their problems?

	 

	This is where you really need to place yourself in your reader’s shoes. There are millions of books on the market. Why should they read yours? “They’ll enjoy it” is not enough. You must give people compelling reasons to read your book, appealing to their logic, their emotions, or both. Brainstorm every possible benefit.

	 

	Finally, does your book fill a need? There are several aspects to consider.

	 

	Does your book provide information people are actively seeking? Is it new information or a unique take on a subject? Are changes in the world (technological, political, etc.) making this information necessary or beneficial?

	 

	Is your book tied to events, locations, or people? Is there a demand for this information? If other books already exist, will you provide new or more current details?

	 

	If a work of fiction, is it part of a new or growing trend? (Current trends will be on the slide by the time your book hits the market.) Is your story unique and fresh? Is there a demand for the storyline?

	 

	That’s a lot of questions! However, the more you can answer, and in as much detail as possible, the better equipped your book will be to succeed.

	 

	 

	“Don’t be in a hurry. Work on the writing, as the craft it is. Understand what story you are trying to tell, through the characters. Write about what you know.”

	- Dirk Robertson, Author of “Highland T’ing” and Urban Arts Fiction Writing Winner

	 

	
Originality

	 

	Once you’re ready to begin…

	 

	Writers fall into two camps—those who use outlines and those who go with the flow. (Known as “plotters” and “pantsers,” respectively.) Some prefer a roadmap and a known destination. Others like the freedom of making up a story as they write. Every person has a personal preference, and you must decide what works for you.

	 

	If your work is non–fiction, an outline is more critical. It helps you organize ideas and topics. Publishers and agents often request a detailed outline first, so keep that in mind if you intend to query your manuscript.

	 

	A very crucial point one should be aware of at all times: You want to avoid legal issues with regards to your manuscript. After pouring time and effort into a book, the last thing a writer needs is a lawsuit.

	 

	Exhibit caution when using real life people or events in your book. This warning extends beyond memoirs or biographies, too. Incorporating real people into your work of fiction might cause trouble. Uncle George may have lived a colorful life and one he isn’t afraid to discuss. However, when stories of his wild youth appear on the printed page, he might not feel the same way if they are easily recognized as his escapades.

	 

	Uncle George might not take legal action but you want to avoid such a situation nevertheless. Slander and defamation of character can lead to a lawsuit. Changing names may not be enough. Check with a publishing or entertainment law firm first. Refer to the publishing law sites listed in the first chapter. If in doubt, don’t do it.

	 

	If you are gathering information from other sources, you need to credit those sources and/or include footnotes. This includes the Internet. The originator of the information (the book, website, article, audio recording, etc.) must receive credit for exact facts, data, and figures. This work is often copyrighted, and you must seek permission to use it in your book. Better safe than sorry!

	 

	Copying someone else’s work is plagiarism. The work of others can inspire your writing, but if you use their exact words (and sometimes their storylines) you risk plagiarism charges. Does that mean your work has to be 100% original? There are only so many basic plots and subjects of study. There’s a good chance your book will resemble someone else’s work to some degree. However, if you use your imagination, you can put a fresh spin on any idea. There are no new ideas under the sun, just new ways to view them—and express them.

	 

	Remember, you’re a writer. Stoke that creativity!

	 

	 

	“No matter how much the industry grows and changes, the one thing that stays the same is you must sit your butt in a chair and write. Nothing else matters unless you get that part done.”

	- Susan Gourley, Published author of Epic Fantasy and Fantasy Romance

	http://www.susangourley.com/

	 

	
Editing

	 

	Once your book is complete, it’s time for the editing phase. Some writers set their manuscripts to the side a few weeks to gain distance, but that’s a personal preference. A few days rest is in order, though. You just finished the first draft! Celebrate and relax before diving into the editing.

	 

	I won’t cover the various components of editing here. There are websites and books that outline the finer points of editing in detail. You will go through countless rounds of edits, looking for plot holes, repetitive words, stilted dialogue, telling instead of showing, and structure problems. Some of these will hide from you though. Foolproof self-editing is impossible—you will need assistance.

	 

	Critique partners are beneficial to the budding writer. Comprised of fellow writers, published authors, and/or test readers, they will see things in your manuscript that you missed. Probably quite a bit you missed. Grammar errors, typos, continuity problems, plot and pacing issues, etc. What was invisible to you will be obvious to your critique partners. And that’s good. You want to catch these issues while you’re still able to adjust and correct.

	 

	Where do you find critique partners? They can be your writing club partners, your online writing friends, your reading and book club members, etc. They are people who will read your manuscript with an objective eye. Family and friends often make lousy critique partners. They usually love whatever you write and don’t want to hurt your feelings. Real critique partners will give your work an honest assessment. Don’t fear their suggestions. If you’ve chosen decent and fair partners, their critiques will also be fair and designed to improve your manuscript.

	 

	Nothing good is ever free, and critique partners come with a small price. You must in return review their work. That’s why it’s so important to match up with partners who read and write at your level (or above) and in your genre. While it may appear time-consuming to critique someone else’s manuscript when you could be writing, there’s a bonus. Your own writing skills will improve from this exercise. You’ll see mistakes in another’s work easier than you do in your own. This in turn makes you more aware of your own mistakes. Through critiquing, you will become a better writer.

	 

	Once you’ve polished your manuscript, the next step is to hire a professional editor. Your critique partners will discover many mistakes, but they’re probably not qualified to bring your manuscript to industry standards. Self-editing is never a wise choice because you simply can’t do it efficiently. Only a professional book editor (one who edits your genre) can turn it into a marketable product. 

	 

	The cost of a professional editor varies. A lot depends on the level of editing required and the experience of the editor. Prices range from $5 to $50 per 1,000 words. Search the Internet for an editor who suits your particular needs. Here are a few links to get you started:

	 

	Editorial Freelancers Association – https://www.the-efa.org/ 

	Book Market – http://www.bookmarket.com/101edit.htm

	Author EMS - http://www.authorems.com/working-with-freelancers/editors-proofreaders/

	Reedsy - https://reedsy.com/design/book-designer 

	Where Writers Win - https://writerswin.com/author-marketing-services/freelance-editor-resource/ 

	SFWA - http://www.sfwa.org/other-resources/for-authors/writer-beware/editors 
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