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			Introduction

			Iwas broke, angry, and beyond frustrated. For a couple of years, I bought into somebody else’s dream, even at the expense of my bank account and my marriage. Sure, this is all on me. I own every bit of it. However, it doesn’t stop me from feeling a sense of regret or reflecting on time wasted working in a multi-level marketing company (MLM). 

			They sold my wife and me on the dream of quitting our nine-to-five jobs and being our own bosses. All it took was investing in the MLM supplement company for a hefty sum of $1,200. Oh, and that’s not all. If I invested more and recruited more people to hawk more goods, then I’d win big. Let’s not forget how we had to attend every local meeting and mixer, bring a friend with us, and put on happy faces despite deeply sinking into the red for our so-called business. 

			This MLM company had great products that I was happy to take myself. However, they built a culture around doing what they said and not questioning them one bit. While our bank account drained to support the cause, our friendships dwindled. Before long, it was just my wife and me against the world. I felt like that was all I needed—to be backed into a corner and come out fighting. 

			Boy, was I wrong! We lost a ton of time and resources because someone, more specifically a company, had sold us a bill of goods. Finally, we had to decide: do we keep going down this path or quit while we’re ahead?

			With a heavy heart, I called my mentor in the MLM business and explained our situation. Little did I know that he’d curse me out and leave me feeling worse for opening myself up to him in the first place. He was downright ugly and made sure I felt his anger. 

			After hanging up the phone, I felt an overwhelming sense of relief. I no longer had to feel weird and do creepy sales tactics to put food on my table. I didn’t have to buy into some company’s mission statement and overall brand goals. My wife and I could officially work against the world on our terms. 

			Skip forward a few years after that day. We broke away from the MLM company and the two of us successfully started running our own work-from-home businesses. We didn’t have to invest any more than we wanted to put into it. In fact, I truly believe when I cut ties with that company, I wholeheartedly devoted my time to the business of self-publishing. The rest is history.

			What exactly does a story about an MLM company have to do with Amazon Advertising? Well, I’m not comparing Amazon Ads to a sketchy direct marketing company, but to the way we go into it. If you go into advertising books on Amazon with the mindset of throwing money at problems, then you’re definitely going to lose big time. 

			Amazon Advertising is one of the best ways to promote your book today. The system is simple, yet nearly impossible to master. While some would-be gurus and overnight experts would have you believe Amazon Ads can be easy, the reality is it’s even easier to waste a ton of money without getting anything in return. 

			I don’t want you go down that dusty road and waste all your money and time on some get-rich-quick scheme. No, you will not get a ticket to my local mixer where I boast about making millions with Amazon Ads. You won’t have to worry about me disowning you if things don’t turn out the way you like. The fact is Amazon Ads aren’t for everyone. 

			However, I’m confident by the time you’re done with this book, you’ll have a better understanding of how to start, launch, and monitor ad campaigns. Then, you can decide if running Amazon Ads is for you. Keep in mind that results may vary, and I’m not saying you have to spend money on Amazon Ads to sell books. 

			Amazon Advertising is merely a tool in your box of marketing and promotional strategies. Much like an unused socket wrench set, you can leave it alone until you’re ready to use it. When the time comes and you’re financially able to invest in Amazon Ads, then you can bring it out of your toolbox and put it to good use. 

			Just remember this one fact:

			Do not invest what you cannot stand to lose.

			Yep, I’m literally telling you it’s possible to invest thousands and lose it all. I’m not trying to scare you away from running ads on Amazon; I’m just sharing the reality. Though I can offer every strategy and tip in my arsenal, I can’t assure you’ll have massive success. However, I’m confident if you ease your way into using Amazon Advertising for books, you’ll mitigate any financial loss and increase your understanding of ads.

			Judging by the fact you picked up this book, you probably:

			
					Are an author

					Are looking to run Amazon Ads for your books

					Want to improve your understanding of Amazon Ads

			

			If you fit one of these roles, then you’ve come to the right place. I’m going to get granular with Amazon Advertising. I’ll lean heavily on my experience spending thousands on countless campaigns, earning multiple certifications in Amazon Advertising, and gleaning insights from other successful self-published authors who have used ads to bolster sales. 

			I have good news for you! 

			First, you don’t have to worry about investing anything in Amazon Ads. Simply focus on getting through this book first, then circle back around when you launch your campaigns. Next, you won’t have to spend anything beyond what you’ve invested in this book right now. Last, if you get to the end of this book still feeling like Amazon Ads may not be for you, at least you didn’t invest thousands of dollars to find out. 

			Now, if you’re one of these types of people who:

			
					Believe I’ll provide the secret to success

					Want to get rich quick overnight

					Don’t want to put in the work

					Don’t have the money to invest in ads

			

			… then I won’t have what you need. Simply close this book since you’ll be better off without it. I will not pump you up or give you a bunch of hot trash. Anyone who tells you that self-publishing is easy money has an agenda or ulterior motive. Also, if anyone tells you ads only work for specific genres or popular authors, they’re wrong.
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